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Abstract

This research aims to study the demographic factors and related factors influencing
customer loyalty toward the services of OAE Tailor Store Limited Partnership, as well as to
provide guidelines for developing and enhancing customer loyalty This study employed a
quantitative research method using questionnaires as a tool for data collection. The sample
consisted of 350 customers who visited the store in Bangkok The results revealed that most
respondents were male, held a bachelor’s degree, worked as employees of Airports of Thailand,
and had an average monthly income of 15,001-25,000 baht. Most customers regularly used
tailoring services due to the necessity for daily attire The top three factors influencing customer
loyalty were product quality, customer service, and purchasing experience. The findings of this
study can be used as a guideline for improving and developing relevant factors to enhance

customer loyalty toward the services.

Hypothesis testing at the 0.05 level of statistical significance revealed that, overall, the factors
studied-namely product quality, customer service operations, and purchasing experience-all
influenced customer loyalty toward OAE Tailor Store Limited Partnership. Furthermore, the

findings also indicated that efficient operations are of great importance.
Keywords: Product Quality, Customer Service, Purchasing Experience, Customer Loyalty
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